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Ad Design: 5 Keys to Connecting with Your Ideal Clients
A Guide for Local Business Owners by Laura Capes Terry, MBA

| created this checklist to help you design a BeLocal ad that attracts and engages new movers in our
community. Advertising is an important investment in your brand, so don't miss the chance to connect
simply because your ad wasn't clear.

As someone trained in the power of StoryBrand, | know great ads aren't just noticed—they connect. That
means showing you understand the problem your audience faces, expressing empathy, and positioning
your brand as the trusted solution.

1. Compelling Headline

Your headline is your first—and sometimes only—chance to grab attention. Keep it short (9-12 words),
crystal clear, and emotionally engaging. Highlight a core outcome or solution your business provides.
Avoid generic statements—make it specific, memorable, and tied to the most important benefit you offer.

2. Attention-Grabbing Image

Choose one strong, high-quality image that tells the story of success your client will experience with your
brand. It should support your headline, evoke emotion, and help readers instantly “get” your message.
Avoid stock images that look staged; authenticity builds trust.

3. Powerful Call to Action

Tell your audience exactly what to do next—call, visit, book, or claim an offer. If you use a QR code,
include a separate call-to-action just for that. Make the next step feel easy, natural, and valuable,
especially if this is the first time they've seen your brand.

4. Keep It Simple

hink billboard, not brochure. Focus on one image, one headline, a few points of value, and your contact
info. Every element should support your controlling idea—remove anything that clutters or distracts. Less
is more when you want your ad to stand out in a busy environment.

5. Prove the Headline

Back up your headline with credibility. This can be a short piece of body copy, a testimonial, an award, or
a stat that reinforces your promise. Social proof reduces risk and makes it easier for a new customer to
trust and choose you.

PRO TIP:
BelLocal has been proven to stay on a coffee table, countertop, or nightstand for years—so be sure to
keep your message evergreen, meaning it stands the test of time. And don't forget, your ad is often your

first impression, so make it clear, compelling, and impossible to ignore.

For more marketing tips, visit www.lauracapesterry.com.

© 2025 Laura Capes Terry, Grayson Media & Marketing



